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Safe Harbor

Exceptfor the historical information containedherein, statementsin this presentationand the

subsequentdiscussions,which includewords or phrasessuchasάǿƛƭƭέΣάŀƛƳέΣάǿƛƭƭlikely ǊŜǎǳƭǘέΣ

άǿƻǳƭŘέΣάōŜƭƛŜǾŜέΣάƳŀȅέΣάŜȄǇŜŎǘέΣάǿƛƭƭŎƻƴǘƛƴǳŜέΣάŀƴǘƛŎƛǇŀǘŜέΣάŜǎǘƛƳŀǘŜέΣάƛƴǘŜƴŘέΣάǇƭŀƴέΣ

άŎƻƴǘŜƳǇƭŀǘŜέΣάǎŜŜƪǘƻέΣάŦǳǘǳǊŜέΣάƻōƧŜŎǘƛǾŜέΣάƎƻŀƭέΣάƭƛƪŜƭȅέΣάǇǊƻƧŜŎǘέΣάǎƘƻǳƭŘέΣάǇƻǘŜƴǘƛŀƭέΣάǿƛƭƭ

ǇǳǊǎǳŜέandsimilarexpressionsor variationsof suchexpressionsmayconstitute "forward-looking

statements". Theseforward-lookingstatementsinvolvea numberof risks,uncertaintiesand other

factors that could causeactual results to differ materially from those suggestedby the forward-

looking statements. Theserisks and uncertaintiesinclude, but are not limited to our ability to

successfullyimplementour strategy,our growth andexpansionplans,obtain regulatoryapprovals,

our provisioningpolicies, technologicalchanges,investment and businessincome, cash flow

projections,our exposureto market risksaswell asother risks. Ranbaxydoesnot undertake any

obligationto update forward-lookingstatementsto reflect eventsor circumstancesafter the date

thereof.



Ranbaxy Overview

Global Presence

ωTop 10 Global Generic Company

ωSales in ~125 Countries
ω2009 Revenue: $ 1.5 Billion

ω77% International; 23% India

ωGround Presence in 46 Countries

ωGlobal Team with Global Mindset
ω13,000 Employees; Over 50 

nationalities

Unique Strengths & 
Capabilities

ωEntrepreneurial & Empowering 
Culture

ωStrong Presence in Emerging 
Markets : 59% of DF Sales

ωForay into Biosimilars and 
Specialty Injectables

ωGlobal Regulatory Prowess

Vertically Integrated

ωManufacturing ςDF and API
ω21 sites in 7 countries

ωR&D
ω#1 Cumulative ANDA Filer from India

ω> 1300 R&D Personnel

ωWorld-class Drug Discovery 
Infrastructure

ωNCE collaborations

ωDemonstrated NDDS capabilities

Largest pharmaceutical company out of India
with global reach and competencies across the value chain
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üSignificant patent expiries through 2011

üRationalizing Healthcare costs a key priority for Governments                             

ü Advanced markets: Increasing 

genericisation

üRussia üSouth Africa

üUS $ Bn

Value of Drugs going off patent 2008 - 11

ü Emerging Markets: accelerating branded 

generics

~ $ 50 Bn

~ $ 90 Bn

2005 2010

Key Growth Drivers

üIndia
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Wide range of low cost,high quality products

Manufacturing 
Efficiencies

Marketing R&D
Capabilities

Wide & Experienced 
Front-End  

Highly competitive 
domestic market

Labor 

Infrastructure 

Global Quality Structure

Skilled Scientist Pool

IP & Regulatory   

Process Chemistry

Competitive Advantages


