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Safe Harbor

Exceptfor the historical information contained herein, statementsin this presentationand the
subsequentdiscussionsyhich include words or phrasessuchasd ¢ Ad If XE & Ekely NB & dzf {
Gp2dzl REE ASYISHSE LIG G dQi2Xy (i Agy1dgSEAGASLANGIASIERST 8 8 YR £ Y € .
02y i S YIAASHSE dzi dANBGE SOH 2 WEE XIINPEE RRATIRaSFAAL
LJdzN RadeSignilar expressionr variationsof suchexpressionsnay constitute "forward-looking
statements" Theseforward-lookingstatementsinvolve a number of risks,uncertaintiesand other

factors that could causeactual resultsto differ materially from those suggestedoy the forward-
looking statements Theserisks and uncertaintiesinclude, but are not limited to our ability to
successfullymplementour strategy,our growth and expansionplans,obtain regulatoryapprovals,

our provisioningpolicies, technologicalchanges,investment and businessincome, cash flow
projections,our exposureto market risksaswell as other risks Ranbaxydoesnot undertake any
obligationto update forward-looking statementsto reflect eventsor circumstancesfter the date

thereof.
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Ranbaxy Overview

Global Presence Unique Strengths & Vertically Integrated
Capalbilities

wTop 10 Global Generic Companyl  wEntrepreneurial & Empowering |§ @Manufacturings DF and API
wSales in ~125 Countries Culture w21 sites in 7 countries

®2009 Revenue: $ 1.5 Billion wStrong Presence in Emerging wR&D
w77% International; 23% India Markets : 59% of DF Sales w#1 Cumulative ANDA Filer from Indi

wGround Presence in 46 Countrie wForay into Biosimilars and w> 1300 R&D Personnel
wGlobal Team with Global Mindse Specialty Injectables wWorld-class Drug Discovery

Infrastructure
13,000 Employees; Over 50 wGlobal Regulatory Prowess .
nationalities wNCE collaborations

wDemonstrated NDDS dgpabilities

Largest pharmaceutical company out of India
with global reach and competencies across the value chain
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Key Growth Drivers

« Advanced markets: Increasing « Significant patent expiries through 20!
genericisation
~$90Bn
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« Rationalizing Healthcare costs a key priority for Governments

» Emerging Markets: accelerating branded i E ———
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Competitive Advantages

$ $
 Widerange of owosthigh qualiyproducts
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